
Delivered to you as a 
benefit of membership
wisbuild.org

ISSUE 2, 2019

Three Great  
Upcoming Events

Tips to Improve  
Your Business



LEARN MORE ABOUT MEMBERSHIP
www.wisbuild.org
(608) 242-5151

$6000
REGULARLY UPDATED

 LEGALLY VETTED
 CONSTRUCTION &

REMODELING
 CONTRACTS

$1366
PER PARTICIPANT

WBA MEMBER REBATE
PROGRAM

$100
PER LEGAL CALL, $35 PER

BUILDING CODE
 MEMBER HOTLINE

20%
AVERAGE SAVINGS

 BUSINESS INSURANCE 
DISCOUNTS

 THRU
 WBA INSURANCE

 SERVICES
LOCAL AND NATIONAL 

 3-IN-1 MEMBERSHIP BENEFITS

AND MORE

PER 2250 SQ. FT. HOME
RAISED BAR FOR PASSING AUTO

SPRINKLER REQUIREMENTS

$3037

PER ACRE
ELIMINATED CONVERSION FEE 

ON FORMER AG LAND

$780

PER $2 MILLION DEVELOPMENT
PROJECT, REFORMED PREVAILING

WAGE LAW

$10000

PER HOME,
REFORMED ELECTRICAL CODE

IN HOMEOWNERS 
 BILL OF RIGHTS

$500

PER TRADESPERSON
 ELIMINATED BUILDING

CONTRACTOR REGISTRATION

$100

$99
PER YEAR, TRAVEL DISCOUNTS THRU

SNAZZY TRAVELER

PER COURSE, CONTINUING ED THRU 
HOME BUILDERS UNIVERSITY

$15

ANNUAL ASSESSMENT SERVICES THRU 
SMALL BUSINESS GROWTH PARTNERS

$2200

$1000s
UP TO THOUSANDS IN SAVINGS THRU 

ASSOCIATION HEALTH PLAN

R-O-I ON YOUR D-U-E-S
We know what keeps people in our industry up at night, and we're 
here to do something about it. Access the resources below that you 

get as part of your membership and are guaranteed to help your 
business. Amplify your voice to shape better housing policies!

FREE
FINANCIAL PLANNING

TOOLS THRU 
 THIRD COAST 
 ADVISORS

2



Wisconsin Badger Builder is the official publication of the Wisconsin Builders Association® (WBA) and is published by WBA, 660 John Nolen Dr., Ste 320, Madison, WI 53713-
1469. Periodicals postage paid at Madison, WI 53701 and additional mailing offices. All advertising is subject to acceptance by the Wisconsin Badger Builder editorial review 
committee. The publication of any advertisement is not to be construed as an endorsement of the product or service offered. The contents of all material available in this 
publication are copyrighted by WBA unless otherwise indicated. All rights are reserved by WBA, and content may not be reproduced, disseminated, published or transferred 

in any form or by any means except with the prior written permission of the Wisconsin Builders Association®. POSTMASTER: Send address changes to Wisconsin Badger Builder, 660 John Nolen 
Dr., Ste 320, Madison, WI 53713-1469. SUBSCRIPTIONS: Subscriptions available through membership in the Wisconsin Builders Association®.

WBA Professionals
660 John Nolen Dr, Ste 320, Madison, WI 53713 
(608) 242-5151 • www.wisbuild.org

Executive Director
Brad Boycks • bboycks@wisbuild.org • ext. 16

Communications Manager
Alicia Naleid • analeid@wisbuild.org • ext. 13

Director of Operations
Joan Olson • jolson@wisbuild.org • ext. 12

Outside Legal Counsel
Robert Procter (Axley) 
(608) 283-6742

INSURANCE
Business • Don Miller • WBA Insurance Services 
(The Brehmer Agency) • (262) 781-3714
Health • Fred Wilmsen • The Insurance Center 
of Wisconsin • (920) 419-1055

2019 WBA Executive Committee
President • Harvey Kessel (MABA)
President-Elect • Jeff Dorner (DCHBA)
Treasurer • Abe Degnan (MABA)
Secretary • Cory Sillars (WABA)
Immediate Past President 
Steve Atkins (BCHBA)
Associate Vice President • Ted Peotter (WABA)
Associate Vice President-Elect 
Ray Hoffman (MBA)
State Representative • Brian McKee (MABA)
Past Officers Representative 
Mike Check (MCHBA)
Advocacy Chair • Andy Voeltner (MABA)
Membership & Local Officers Chair 
Angie Kieta (MABA)
Executive Director • Brad Boycks (WBA)

2018 WBA National 
Representatives & Directors
State Representative • Brian McKee (MABA)
Builder-Director • Jeff Dorner (DCHBA)
Associate-Director • John Kassner (MABA)

NAHB Build-PAC Trustees
Trustees • Brian McKee (MABA), 
David Belman (MBA)
Alternates • Monica Sommerfeldt 
Lewis (CVHBA), Mike Check (MCHBA)

Other Committees & Councils
Building Industry Council President 
Steve Atkins (BCHBA)
Finance Committee Chair  
Chad Wuebben (MABA)
WB Foundation President 
Greg Schaffer (MABA)

this issue...

On cover: this vacation home is built on 9 acres by a lake 
in mid-state Wisconsin. Inset: A gourmet kitchen with 
functionality and stunning good looks. Both designed and built 
by member Mastercraft Homes Inc. (La Crosse Area HBA)

15 Great 
Marketing Ideas 
for Builders and 
Contractors

5
President’s 
Perspective

4

DWD Connects 
You with Local 
Veteran Talent

8
Three Events, 
Two Days

6

SkillsUSA 
Wisconsin

9



President's perspective

Harvey Kessel
2019 WBA 
President

Mission 
Statement
A professional 
trade association, 
WBA advances the 
housing industry 
for members and 
consumers through 
government 
involvement, 
education and 
promotion.

Vision 
Statement
Affordable, 
innovative and 
environmentally 
conscious homes 
accessible to all.

Motto
“Protecting the 
American Dream”

The magic is back at the Wisconsin Builders Association, 
but magic is no substitute for hard work!

A Look Back
The WBA has been working hard to provide 

productive meetings for its members and Executive 
Officers throughout Wisconsin’s local associations. 
We are pleased that over 50 members joined us 
on March 5 for our advocacy day – a day that is 
dedicated to fighting for legislation that will help 
the housing industry. You can read more about our 
advocacy day event later in this issue.

On April 16, WBA staff and myself held a 
virtual meeting with HBA Executive Officers from 
across Wisconsin to provide them with updates 
from NAHB as well as a moderated discussion 
surrounding home shows. We look forward to 
continuing that discussion as there are several 
local associations who have successful shows 
year after year, as well as those whose shows 
could use a little – dare I say – magic? 

On April 23, WBA testified in front of the Assem-
bly’s Housing and Real Estate Committee in support 
of AB 117 which will streamline the building permit 
process for one- and two- family homes. We look 
forward to that legislation continuing to move 
without issue through the legislative process. 

Good News
We are excited to report that we have had 30 

new members join so far in 2019 and look forward 
to continuing that positive trend throughout the 
rest of the year! Additionally, NAHB recently 
notified WBA Executive Director Brad Boycks that 
he was the recipient of a scholarship to attend 
the 2019 NAHB Management Conference which 

will provide executive directors from across the 
federation with tangible takeaways in order to 
build more efficient and effective associations for 
members. Congratulations, Brad!

Looking Forward
Many of you may have seen Brad at your local 

association’s recent meetings, as he has been 
making his rounds through the state. Looking ahead, 
the WBA executive committee is planning to get on 
the road with him late this summer/early fall to come 
see you in your region of the state. Together with 
your local executive officers, the committee is also 
looking to create a new Home Builders Association 
of the Year Award to recognize local achievement 
that will be presented at the President’s Installation 
event in the future. Keep your eye on communica-
tions from the WBA and your local to stay apprised 
on these happenings! 

Lastly, we are looking forward to seeing you 
all at the upcoming June member meeting, 
BuildPAC Fundraiser, and WB Foundation golf 
outing. We have a great agenda planned, including 
representation from NAHB and the Department 
of Workforce Development's Secretary Caleb 
Frostman. If you aren’t signed up yet, make sure to 
visit www.wisbuild.org/events to register! More 
information on these events is available later in 
this issue, but just a friendly reminder, the member 
meeting is FREE!

Let’s continue to ensure Wisconsin’s housing 
industry is a strong one - 

-Harvey

Housing and Interest Rate Forecast 04/08/2019

Housing Activity (000) 2015 2016 2017 2018 2019 2020 2021

Total Housing Starts 1,107 1,177 1,208 1,241 1,250 1,286 1,315

Single Family 713 785 852 866 878 902 917

Multifamily 394 393 356 374 373 384 399

New Single Family Sales 502 560 616 621 621 629 644

Existing Single-Family Home Sales 4,623 4,825 4,907 4,742 4,669 4,657 4,732

Interest Rates

Federal Funds Rate 0.13% 0.40% 1.00% 2.00% 2.47% 2.56% 1.61%

90 day T Bill Rate 0.05% 0.32% 0.95% 1.97% 2.47% 2.42% 1.49%

Treasury Yields:

One Year Maturity 0.32% 0.61% 1.20% 2.33% 2.61% 2.74% 1.98%

Ten Year Maturity 2.14% 1.84% 2.33% 2.91% 2.69% 2.93% 2.91%

Freddie Mac Commitment Rates:

Fixed Rate Mortgages 3.85% 3.65% 3.99% 4.54% 4.49% 4.73% 4.71%

ARMs 2.94% 2.88% 3.20% 3.82% 4.07% 4.24% 3.48%

Prime Rate 3.26% 3.51% 4.10% 4.90% 5.27% 5.56% 4.61%

Data are averages of seasonally adjusted quarterly data and may not match annual data published elsewhere.
For more forecast details, visit www.HousingEconomics.com.
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15 Great Marketing Ideas for 
Builders and Contractors
By: Ben Lindberg, LionTree Group,  
via WBA Member Construction Resource Network

We’ve compiled a list of the Top 15 marketing concepts that contractors,  
builders and remodelers can start working for them today. 

1. Mine YOUR client base
If you don’t take care of your customers, someone else surely will. Take time 

to develop a nurturing plan for your past clients. Some ideas include:

• Special Offers: Make your customers feel special. Pitch them with a special 
offer that makes it worth their while to continue working with you.

• Email: It is a very inexpensive and unobtrusive contact point for many 
homeowners, and if you deliver a quality product, you will be rewarded 
with a reputation boost or better yet, a needy homeowner.

• Follow-up –Make it a priority to reach out once a week to customers and 
remind them of upcoming events, services you provided that they may not 
know about, or your paid referral program.

2. Hyper-local advertising
Demographic data is getting so refined, especially through the behavioral 

analysis offered from Facebook and Google, that you can now target down to 
a specific buying pattern. Take advantage of Facebook demographics to boost 
your special offer or reach a neighbor that fits a very specific customer trait.

3. Google-proof your website
If you are able to maximize your Google presence, it will not only drive 

potential buyers to your doors, but more importantly, take them off the 
market from less savvy competitors. Consider Google Adwords, get Google 
My Business working for you, and find a talented website company to help 
improve your organic rankings.

4. Direct Mail
Direct mail isn’t dead. In fact, it is still the only GUARANTEED impression 

vehicle for your message. Make the investment in a designer that will incorporate 
edgy graphics with your brand to pique the interest of your clients. It will pay off!

5. Job signs
Never leave a job site without your mark on the project. Develop a process 

and stop leaving it up to your crew to decide whether or not to ask the 
homeowner if it’s okay to leave a yard sign behind.

6. Refresh and relaunch your brand
We update homes every day, so let’s not forget to keep our brands up to 

date. Don’t try to reinvent the foundation you’ve built your business on, but a 
simple updating of your look including your logo design, website look and feel, 
or even your trucks and business cards. You will generate a buzz in the office 
and give your team a reason to keep talking about your business. It’s a sign 
that you’re still alive and growing!

7. Do a seminar
There are a lot of seminar opportunities through home products shows, 

training events, or even civic-minded organizations where you can showcase 
your industry knowledge. Seminars are a great way to work with clients that 
are timid.

8. Home tour with Builders organization
Build the experience you want for your homeowner to convey and they will 

engage with tour-goers with a special message about what its like to work 
with your company.

A Letter from 
the Editor 
By Alicia Naleid,  
Communications Manager  
analeid@wisbuild.org

With a few months under my belt at 
the Wisconsin Builders Association, 
and this being my first issue of Badger 
Builder, I wanted to take the oppor-
tunity to introduce myself to you – our 
members, and pillars of Wisconsin’s 
economy. In a nutshell, I have spent the 
last eight years working in a variety 
of capacities – Governor Walker’s 
office, Wisconsin Manufacturers and 
Commerce, and the Department of 
Safety and Professional Services (DSPS). 
It was my time at DSPS that really intro-
duced me to the building industry and 
everything that encapsulates housing 
and construction.

Too often people forget how imper-
ative housing is for the economy. 

Builders and contractors construct 
the home – lenders secure financing – 
insurers protect the homes – realtors 
sell them. Homes spur retail demands 
– communities and neighborhoods 
demand adequate businesses and 
transportation; the list goes on and on.

Whether it is an email with legislative 
updates, events for the Wisconsin 
Builders Foundation that supports 
Wisconsin’s future builders, or a 
magazine delivered to your doorstep 
or office, it is my goal to provide you 
meaningful and relevant information 
to help you and your business thrive in 
this industry. So please let me know – 
what do you want to see from us? What 
topics are important to you right now? 
What struggles are you facing? 

Help us help you. Wisconsin depends 
on it. 

continued on page 7
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It’s that time of the year again! The summer member meeting, BuildPAC fundraiser, and WB Foundation golf 
outing will be taking place over two days in June instead of its usual July. We are excited to present scholar-
ships to students entering trades education during the Board of Directors meeting. Come for one or come for all!

Member Meeting | SentryWorld, Stevens Point

8:30am Registration & Complimentary Breakfast

9:00am – 10:30am   Advocacy Group Meeting 
Guest Speaker: Devala Janardan, NAHB Office of Legal Affairs

10:45am – 12:00pm   Membership & Local Officers Group Meeting 
Guest Speaker: DWD Secretary Caleb Frostman; New Hiring Grant Program

12:00pm – 1:00pm   Complimentary Lunch

1:00pm – 3:15pm   Board of Directors Meeting

4:30pm – 6:00pm   Build PAC Fundraiser at Central Waters Brewing Co. 
($100 personal check required upon entrance)

BuildPAC Fundraiser
Following the member meeting, join us from 4:30pm – 6:00pm 

at Central Waters Brewing Co. for a Build PAC fundraiser. The 
event will include transportation to and from Cobblestone Hotel 
and Suites, brewery tour, beer tasting, and hors d’oeuvres. 
A $100 personal check written to Build PAC will be required 
upon entrance.

Three Events, Two Days
WEDNESDAY, JUNE 26

VISIT WWW.WISBUILD.ORG/WBA-EVENTS TO REGISTER!
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9. Join a club
The construction industry is the 

#1 business segment underrepre-
sented in professional civic groups.

10. Leverage strategic 
partnerships

Partner with a local supplier or 
home furnishing company to hold a 
seminar in their showroom, or work 
with a financial planner to present a 
seminar about aging in place. 

11. Press Release
Local papers and magazines are 

hungry for content. Feed them with 
important information about your 
business, your employees, your 
project stories. A well-written piece 
will have legs far into the future and 
can get you seen in places others 
avoid. You’ll also be able to re-post 
the article via Social Media or on 
your blog.

12. Write an article
Position yourself as THE expert 

in your specialty. As someone with 
an ear close to the ground, you can 
drive the conversation and extend 
your reach to become a go-to 
connection.

13. Host a radio show 
or podcast

Radio is still effective, especially 
in markets without a topic-specific 
show already. See if you can host a 
remodeling talk show that tackles 
homeowners’ biggest questions 
about maintenance tips, products 
and project ideas. You may be able 
to do a remote broadcast if you 
have a showroom, or you can host 
the broadcast from the studio. You 
never know, you could be the next 
Car Talk!

14. Open House
Host an event at your showroom. 

Market it as a special event. Add 
value with seminars or demonstra-
tions. Remember, the leads you 
generate with your open house will 
likely be yours alone. 

15. Volunteer
Become a real part of the fabric 

of your community. Involve your 
entire staff and make volunteering 
part of your mission. Embrace your 
community and in return, you’ll 
receive so much more than you give.

Marketing Ideas continued from page 5

WB Foundation Golf Outing
Your attendance at the golf outing will help the WB Foundation’s effort to 

promote and support future builders in the state of Wisconsin. Funds raised will 
go towards scholarships for students going into the building trades. With your 
help, we can ensure that Wisconsin students receive the opportunities they need!

To register for the golf outing or to purchase a sponsorship, please visit 
www.wisbuild.org/wba-events/2019golf

THURSDAY, JUNE 27

Your Opportunity to Support the 
Future of Wisconsin Building
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By: Caleb Frostman, Department of Workforce Development Secretary-designee

According to the Department of Defense, roughly 200,000 
military service members are honorably discharged each year, 
leaving military life in pursuit of a civilian life and career that 
matches the skills and interests 
they acquired while serving their 
country. Veteran job seekers are 
in-demand, and often quickly 
recruited and placed, sometimes 
prior to discharge. They are 
reliable, committed and thorough 
workers, and take pride in their 
work. They demonstrate the soft 
skills that employers describe as 
essential to all work functions. 

The Department of Workforce 
Development’s (DWD) Office of 
Veteran’s Employment Services 
(OVES) is committed to connecting local employers with 
qualified veteran employees. The Local Veteran Employment 
Representative’s (LVER) job is to develop a partnership that 
fosters success for your company and the veteran job seeker. 
LVERs promote the value of hiring Veterans, translate for 
employers the skills associated with military job duties and 
the positions they have open, and introduce employers to 
veteran job seekers at local Job Centers and through the 
state’s JobCenterofWisconsin.com (JCW) website. LVERs 
are committed to fostering strong collaboration with 
business partners to help solve workforce challenges through 
innovative screening and placement techniques. 

DWD staff assisted over 2,870 veterans in seeking new 
employment through the state’s network of Job Centers in 
2018 alone. From October 2018 to March 2019, OVES staff 
worked with 570 Wisconsin employers to help them connect 
with those talented veteran job seekers.

Hire Heroes: Wisconsin’s Transitional 
Jobs Program for Veterans

Some veterans are faced with significant barriers to 
entering the workforce while they transition from military 
to civilian life. While OVES specializes in assisting these 
veterans while they pursue a career, an additional program 
aims to provide more incentives to businesses for hiring, 
training and retaining veterans with barriers: Hire Heroes: 
Wisconsin’s Transitional Jobs Program for Veterans. 

Hire Heroes, which began April 1, is a joint program 
between DWD and the Wisconsin Departments of Children 
& Families and Veterans Affairs. The program creates transi-

tional worksites where subsidized 
training is offered to qualifying 
veterans. The subsidized training 
program includes 1,040 hours of 
subsidized wages. The partici-
pating employer is reimbursed for 
wages up to the federal minimum 
wage, social security and 
Medicare taxes, state and federal 
unemployment insurance taxes 
or contributions, and worker’s 
compensation premiums. The 
goal of the program is to upskill 
qualifying veterans, allowing them 

to move into unsubsidized employment in Wisconsin. 
OVES works directly with employers to certify worksites 

and works with veterans to build a pool of candidates who are 
determined eligible for the program and ready to be placed 
with employers. Employers are encouraged to contact their 
local LVER for more information. 

DWD is Ready to Help! 
Facing a national workforce shortage, Wisconsin needs to be 

innovative, inclusive, and creative to out-compete our neighbors 
in attracting and retaining talent. The winning strategy will 
have to include veterans, residents with disabilities, and those 
facing other barriers to employment. DWD stands ready to help 
you in your pursuit of future employees, and to get started we 
encourage you to reach out to your local job center. 

Wisconsin’s local job centers are the front door to a 
wide-array of workforce development services, and skilled 
business services representatives stand ready to connect 
you with talented veterans, individuals with disabilities, 
displaced workers, individuals recently released from a 
correctional institution, and more who are ready and able 
to get to work. Visit JobCenterofWisconsin.com today and 
create an employer profile to quickly access over 40,000 
job candidates throughout the state. After you sign up, use 
the directory to locate your nearest job center so a skilled 
business services representatives can get to work assisting 
you with your workforce needs.

DWD Connects 
You with Local 
Veteran Talent

Helpful Links:

Find your Veteran Service Contact:
https://dwd.wi.gov/veterans/vetreps.htm 

Job Center of Wisconsin Website:
https://www.jobcenterofwisconsin.com/ 

In-Person Job Center Directory and Map:
http://www.wisconsinjobcenter.org/directory/ 
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As the philanthropic arm of the Wisconsin Builders 
Association, the Wisconsin Builders Foundation strives 
to advance the residential construction industry by 
providing training, education, and high ethical standards 
to the housing industry. Contributions to the Wisconsin 
Builders Foundation preserve and promote careers in 
construction, provide scholarships to future builders 
in Wisconsin, and support continuing education for 
professionals in the housing industry. 

One such program the WB Foundation supports 
is SkillsUSA Wisconsin, a partnership of students, 
teachers and industry representatives, working 
together to ensure America has a skilled work force. 
Formerly known as VICA (Vocational Industrial Clubs 
of America), SkillsUSA is a national nonprofit organi-
zation that helps prepare students for careers in trade, 
technical and skills service occupations.

This year, the WB Foundation gave $1,000 to support 
the SkillsUSA Wisconsin State Conference where over 
2,300 middle and high school students, teachers, and 

Wisconsin Builders Foundation 
Supports SkillsUSA Wisconsin

WRITTEN 
INSURED
New Home 
Warranties
- Wide variety of warranty programs 
 including 10-year, customized state, 
 remodeler, building systems & more
- Exclusive Incentive Program which 
 pays cash distributions to qualifying 
 members
- Insurer rated “A- (Excellent)” by A.M. Best
- General Liability Insurance available
- Free marketing materials
- Free mediation

A solid foundation for your business!

Staci Cool 
800.247.1812 ext. 2622

sales@rwcwarranty.com
www.rwcwarranty.com/Badger

industry volunteers from across the state worked on more than 80 
different competitions. Teams and competitions were made up of a 
wide array of skill sets such as architectural drafting/CAD, cabinet-
making, masonry, welding, robotics, woodworking, and more. 

With the construction industry reporting a shortage of roughly 
one million people though it offers an average salary of $65,000, the 
WB Foundation is proud to support SkillsUSA Wisconsin to help 
encourage young men and women to consider careers in the trades.

For more information on SkillsUSA Wisconsin, visit www.skillsu-
sa-wi.org. To find out other ways the WB Foundation supports the 
homebuilding industry, contact Joan Olson at jolson@wisbuild.org.
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The day kicked off with a panel discussion featuring the 
chairs of the housing committees in State Assembly and 
State Senate: Representatives John Jagler and Senator 
Devin LeMahieu. A long list of topics which included initial 
thoughts on the state budget, working across the aisle on 
legislation this session, and goals for the upcoming session 
were discussed.

WBA Executive Director Brad Boycks briefed members 
of the results of their lobbying efforts last year (all bills 
were passed and signed into law) and shared statistics that 
all legislators should know on housing and job creation. 
Among them, the fact that a $1,000 increase in a home will 
price out over 4,000 Wisconsin families for getting a home 
mortgage in 2019.

Wisconsin Department of Revenue Secretary-designee 
Peter Barca gave the group an overview of the duties that 
are covered by the Department of Revenue, some thoughts 
on Governor Evers’ state budget, and took several questions 
from attendees.

Lastly, members were given a polling update during lunch 
by Professor Charles Franklin of the Marquette Law School 
Poll. Franklin’s presentation included a deep dive on the 2018 
governor’s race which largely centered about greater number 
of voters in Dane and Milwaukee County turning out in 2018, a 
decrease in margin for former Governor Walker in traditionally 
strong areas (most notably the WOW Counties of suburban 
Milwaukee) and the conclusion that the general mood of the 
country and state was more beneficial for democrats than 
republicans in 2018.

The estimated one-year impact 
of building 1,000 single family 
homes in Wisconsin is 4,451  

jobs while the annual recurring 
impact is 1,014 jobs.

On March 5, 50 members from across the state traveled to 
Madison for a day filled with speakers and an opportunity to 
talk with their elected officials and lobby on behalf of sound 
public policies to improve housing in Wisconsin. 

A GREAT DAY OF 

ADVOCACY
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For every $1,000 that a new home 
increases, 4,081 Wisconsin families 

are priced out from being able to 
qualify for a new home mortgage 
and from purchasing a new home.
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At Menards®, we understand the importance of 
your home and we are dedicated to helping you 

update and enhance its value. From a light switch 
to a landscape overhaul, Menards® has what you 

need at the lowest prices. 

Stop in to your nearest Menards® location  
or visit MENARDS.COM® to start shopping today!

 Nobody Beats Our Prices! 
Nobody Beats Our Selection!

Cavallari Home 
Plan# 29305

tart here!
Beautiful Homes


